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Today’s PracTice sociaL eyes

B
y now, chances are that you are familiar with 
LinkedIn (www.linkedin.com). According to its 
website, the social network for professionals 
boasts 161 million members worldwide as of 

March 2012. If you are not yet using LinkedIn, you may 
be missing out on a valuable resource that includes an 
extensive network of health care professionals. In fact, 
in the United States alone, 5.6 million LinkedIn users 
categorize themselves as working in the medical field. 
Worldwide, that number jumps to 10.3 million. What 
makes LinkedIn so valuable to health care professionals?

Recommendations
In the world of social media—and in the world in gen-

eral—there is sometimes a lingering sense of doubt as to 
whether people really are who they say they are and if 
they are reputable and professional. Recommendations on 
your LinkedIn profile, whether from colleagues or patients, 
not only add proof to your credentials and social identity 
but can speak volumes about your reputation. Do not be 
afraid to ask for recommendations from those you have 
worked with. Of course, when it is appropriate, you should 
also leave recommendations for others. Not only is it 
courteous; it places your name and a link to your page on 
other users’ profiles, extending your visibility.

netwoRking
Social media gives users the opportunity to grow their 

network of connections, meet new people, and recon-
nect with past associates. Because LinkedIn is targeted 
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to professionals, it is the perfect opportunity to make 
online connections that can extend your network of 
peers and colleagues. By connecting with those you 
have worked with, you can keep up to date on the latest 
industry information posted by others, keep in touch 
with peers who could send you referrals, and position 
yourself as a prime contact in your industry.

LinkedIn Groups provide a forum to share informa-
tion, tips, and news with groups of professionals who 
have similar specialties and interests. Joining and actively 
participating in these groups is an excellent way to con-
tribute your knowledge and learn from others.

ReacHing PotentiaL Patients
While a LinkedIn profile that lists impressive accomplish-

ments and recommendations can help convince potential 
patients that you are both skilled and reputable, this usually 
means that patients had to have specifically searched for 
your profile. With LinkedIn’s Service Providers Directory, 
however, potential patients and clients can search for 
professionals in a specific field, including ophthalmologists, 
optometrists, family physicians, physical therapists, and 
other specialists. Listing yourself in this directory is an excel-
lent way to increase your reach to patients who are search-
ing LinkedIn for a qualified practitioner in your field.

sHaRing YouR exPeRtise
As a health care professional, your expert reputation 

is extremely important. With a LinkedIn profile you 
can put your expertise on display. Profiles are designed 
to resemble resumes, so you can highlight your entire 
educational and professional background, including any 
training, certifications, industry memberships, or awards 
you have received.

Joining LinkedIn Groups is also an avenue to share and 
obtain information. Another LinkedIn feature, LinkedIn 
Answers, allows professionals to answer user-posted 
questions related to their field and industry. This is 
another excellent method to present yourself as a help-
ful expert and to gain valuable exposure. n
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